


A Whole Building Approach
The goal of Building Services Management magazine is to be the primary source of information for
t o d a y ’s facility maintenance professional. Each month, we take a whole-building approach to 
c overing the industry, offering our readers techniques and equipment that increase productivity and
e f f i c i e n cy, while emphasizing workplace safety.  We continuously strive to meet the inform a t i o n
needs of facility maintenance managers and contractors with decision-making and purch a s i n g
p ow e r in a variety of commerc i a l , industrial and institutional settings there by offering manufacture r s
a unique audience for their products.

Mission
Statement

Feature Focus
Building Servi ces Ma n a gem ent wi ll fe a tu re a specific topic each
m onth thro u gh o ut 2007 as high l i gh ted in the ed i torial calen d a r
on the oppo s i te page . In order to en h a n ce the rel eva n ce of
the inform a ti on pre s en ted , we wi ll en co u ra ge input from 
m a nu f actu rers , d i s tri butors and mainten a n ce profe s s i on a l s .

Special Report
Each month the Special Report will explore different aspects
of a specific issue of importance to the industry.

Showcase
This secti on consists of ti m ely issues affecting tod ay ’s fac i l i ty
m a n a gers , su ch as meeting envi ron m en t a l , health and safety
s t a n d a rds and com p l i a n ce with other state and federal 
work p l ace reg u l a ti on s .

Facility Operations
Covers the equ i pm ent and tech n o l ogy that make up a
bu i l d i n g’s core and the mu l tiple disciplines that en su re
f u n cti on a l i ty of the building envi ron m en t .

Industry News
E ach month important business topics high l i gh ting financial,
reg u l a tory and labor issues wi ll be covered in the In du s try
News secti on .

Hot New Products
By providing us with press releases and ph o to s , m a nu f actu rers
and distri butors are given an opportu n i ty to showcase thei r
n ewest produ cts and servi ce s .

Spotlight
This secti on wi ll place the ‘s po t l i gh t’ on va rious new met h od s ,
tech n i qu e s , equ i pm ent and tips used by tod ay ’s indu s try 
profe s s i onals to m a ke their opera ti ons more ef fective and
produ ctive .

Editorial Content Circulation Profile

2 0 0 7  M E D I A  G U I D E

Our re aders are com pri s ed of building managers and
own ers and servi ce provi ders for the fo ll owi n g :
Pe rc e n t Q u a n t i t y

E d u c ational Inst i t u t i o n s 2 3 % 6 , 8 4 7
Building Service Contra c to r s 2 1 % 6 , 4 4 7
Hospital/Health Care Fa c i l i t i e s 2 1 % 6 , 2 1 9
I n d u strial Plants 9 % 2 , 7 1 7
Facility Maintenance Re p a i r 9 % 2 , 9 2 4
G overnment Fa c i l i t i e s /O ffice Buildings 9 % 2 , 6 0 8
H ote l / M ote l / Ret a i l /C o m m e rc i a l 5 % 1 , 4 4 6
O t h e r 3 % 7 9 2
Tot a l 1 0 0 % 3 0 , 0 0 0

Building Servi ces Ma n a gem en t’s re adership consists 
of 30,000 of the most active in-house facility managers
and building servi ce con tractors . The majori ty have
re s pon s i bi l i ties requ i ring them to make purchasing 
dec i s i ons everyd ay. Our re s e a rch indicates that they
include a high percentage of industry professionals who
are looking for products and services to help make their
operations more effective and efficient.
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*Ad closing (Editorial deadlines 3 weeks prior)

I s s u e Fe at u re Focus Special Re p o rt S h owc as e Facility Operat i o n s S p ot l i g h t

J a n u a ry
1 1/ 3 0/0 6

Carpet Care/
Floor Care

Restroom 
Cleaning Vacuums

Exterior Building
Maintenance

Odor Control

Fe b r u a ry 
B S C A I

1 2 /2 9/0 6
Mold Remediation Lighting

Pressure
Washing HVAC Systems Restoration

M a rc h
B S C A I

1/ 3 1/0 7
IAQ BSCAI Preview Window Cleaning Signs/Labels Microfiber

A p r i l
2 /2 8/0 7

Green Cleaning Interior Building
Maintenance

Surface 
Coatings

Floorcare Restroom
Maintenance

M ay
3/ 3 0/0 7

Roof Care IAQ Stone Care Paper Products Vacuums

J u n e
4 / 3 0/0 7 Floor Safety Restoration 

Water Fire Smoke
BSCAI Follow Up Mold Hand & Foot

Protection

J u l y
5/ 3 1/0 7

Buyer’s Guide Buyer’s Guide Buyer’s Guide Buyer’s Guide Buyer’s Guide

Au g u st
6/2 9/0 6

Floor Maintenance
Exterior Building

Maintenance
Cleaning 

Equipment Software Access Controls

S e pte m b e r
I S S A

7/ 3 1/0 7

Restroom
Maintenance

Snow & Ice
Removal ISSA Preview Green Products Lighting

O c tober 
I S S A

8/ 3 1/0 7
IAQ Mold Remediation Vacuums Odor Control Floor Equipment

N ove m b e r
9/2 8/0 7 Paper Products Carpet Cleaning Software Floorcare Exterior Building

Maintenance

D e c e m b e r
1 0/ 3 0/0 7

Cleaning with
Microfiber

ISSA Follow Up 2007 
Top Products

Restroom 
Supplies

Emergency
Preparedness



T E R M S :
All invoi ces are due upon recei pt and are con s i dered late after 30 days .
A 1.5 percent late ch a r ge wi ll be app l i ed mon t h ly on overdue invoi ce s .
All unpaid invoi ces wi ll be tu rn ed over to our co ll ecti on agency after 105
d ays of i nvoi ce date .
S H O R T- R AT E S :
In the event adverti s ers do not com p l ete con tracted sch edu l e s , t h ey wi ll 
be requ i red to pay the differen ce bet ween the ori ginal con tracted pri ce and
the frequ ency ra te for actual nu m ber of ads that were publ i s h ed .
L I A B I L I T Y:
Pu bl i s h er is not liable for all con tent (including ed i torial and illu s tra ti on s
provi ded by an adverti s er or agency) of adverti s em ents and ed i tori a l s
p u bl i s h ed and does not accept re s pon s i bi l i ty for any claims made aga i n s t
the publ i s h er. It is the adverti s er ’s or agen c y ’s re s pon s i bi l i ty to obtain 
a ppropri a te releases on any item or indivi duals pictu red in an adverti s em en t
or ed i tori a l . Reprodu cti on of Building Servi ces Ma n a gem en t in whole or in
p a rt wi t h o ut pri or wri t ten perm i s s i on from the publ i s h er is pro h i bi ted .

Specifications On 
Policies, Rates and Dates

FILM CONVERSION - WE DO NOT ACCEPT FILM
FOR PRINT, however, we can convert most film 
materials to digital files for a fee of $75.00.

DIGITAL AD FILES ACCEPTED (150 line screen/300dpi)

• A DOBE AC RO BAT PDF FILES (PREFERRED)
• Quark Xpress (fonts & images must be inclu ded )
• Photo s h op (art must be at least 300dpi)
• Illu s tra tor (Please inclu de all fonts and image s .
Fonts must be converted to out l i n e s . )

Pl e a se make su re all attach ed fonts are Type 1 or Ad obe fo n t s . We do
n ot a ccept True Type fo n t s , Open Type fonts and Mu l ti ple Ma s ter fo n t s

DIGITAL AD FILES NOT ACCEPTED
• Corel Draw, Pu bl i s h er, Pa i n t , Mi c ro s oft Word , E xcel

D I G I TAL IMAGE FILES - Should be sent as jpeg, ti f f
or eps files (Mac or PC). Please scale ph o tos to the
correct size or larger with at least a re s o luti on 
of 300 dpi (150 lpi). Files sent in  lower than 
300 dpi risk the ch a n ce of losing cl a ri ty wh en
p ri n ted . Be su re to convert co l or images to
CMYK before savi n g . Files saved as RGB or 
o t h erwise wi ll be converted to CMYK and 
m ay not print at exact percen t a ge s .

DISK REQUIREMENT - Ma terial may be received on 
C D, DV D - R , e-mail or FTP.

ONLINE DIGITAL SPECIFICATIONS
- All digital formats of images are accepted
- Artwork can be pulled from websites
- If sending pre-designed animations they must be

in .gif format or the original Flash file (.fla)
- We do not accept Flash Movies (.swf)
Button Dimensions: 144 x 100 Pixels
Banner Dimensions: 468 x 60 Pixels

Trim Size:
8 ” x 10.5”
Full Page Live Area:
7 . 5 ” x 10”
B l e e d:
8 . 2 5 ” x 10.75”
2/3 Page Ve r t i c a l :
4 . 5 6 3 ” x 9 . 7 5 ”
1/2 Page Ve r t i c a l :
3 . 5 ” x 9 . 7 5 ”
1/2 Page Island:
4 . 5 6 2 ” x 7 . 2 5 ”
1/2 Page Horizontal:
7 ” x 4 . 7 5 ”

1/3 Page Vertical:
2.125” x 9.75”
1/3 Page Square: 
4.5” x 4.75”
1/4 Page Vertical: 
3.5” x 4.75”
1/6 Page Vertical: 
2.125” x 4.75”
1/6 Page Horizontal: 
3.5” x 3”
1/8 Page Horizontal: 
3.5” x 2.25”
1/12 Page:  
2.125” x 2.312”

Mechanical Specifications

Digital Specifications

Send Artwork to: 114 Trade Cen ter Drive , Su i te B | Bi rm i n gh a m , AL 35244
800.417.2963 ext. 124 |  fax: 205.982.9854  | www.bsmmag.com

an OTI Pu bl i c a ti on

WebSite 3 Months 6 Months 12 Months
Button $1,700 $2,500      $3,150
Banner $2,950 $3,850      $4,850
E-Newsletter 3 Months 6 Months 12 Months
Button $2,450        $3,150     $4,750    
Banner $3,300       $4,400     $5,450

AD SIZE 1x 3x 6x 12x
Full Page $3,955 $3,425 $2,960 $2,575
1/2 Island $2,820 $2,605 $2,385 $2,165
1/2 Page $2,575 $2,310 $2,090 $1,880
1/3 Page $1,995 $1,705 $1,485    $1,270
1/4 Page $1,635     $1,480      $1,245 $1,050
1/6 Page $1,065 $925 $815 $715
1/8 Page $835        $740          $650 $575
2 Page Spread $7,265 $6,165 $5,240 $4,705
Inside Front $4,590 $4,220 $4,065 $3,565
Inside Back $4,590 $4,220 $4,065 $3,565
Back Cover $4,885 $4,465 $4,130 $3,790

Rates (All Listed Rates are Net)

Online Advertising Rates

Oti communications, inc.

All Me chanical Spe ci f i c a tions are Me a su red Width by Hei gh t


